
Business Audience
Postmedia’s Business audiences are highly  

motivated in their careers and finances.

Sentiment
“I prefer high-risk investments to earn as  
  much as possible” 

“ I prefer to spread my financial dealings across
  advisors who specialize in different areas” 

“My main goal is to make as much money  
  as possible”

“ Decentralized Finance is the future”

Interests & behaviours
• Following Inflation news
• Up to date on Chinese EVs
• Engaging with New Build Homes media
• Oil & Gas advocates

Career: Finance, Telecomm, B2B,  
Corporate Policy, R&D/Engineering

Favourite Postmedia 
content

Trusted & scalable
audiences
• Agriculture
• Cybersecurity
• Executive Leadership
• Female Executive
• Labour Market
• Labour Shortage
•  Layoffs & 

unemployment

• Local Business
• Mining & Metals
• Oil & Gas
• Startups
• Sustainability
• Trends
• Work from home
• and more

Go Getters 
Responsive to Investment content and media, these audiences are on trend 
with business and money making news. Actively seeking content on to better 

their knowledge likely to better inform their decision making careers.

Favourite auto brands

Consumer affinity
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Investing content
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