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COMMENT
Russia’s war  
on Ukraine  

a fundamental 
shift in  

geopolitics.  
Francis, FP2

INVESTING
It can be hard, 
but investors 
have to admit 
they’re wrong 
sometimes.  

Pelletier, FP4

URBAN EXODUS SLOWING DOWN AS 
CANADIAN HOMEBUYERS RETURN 
TO THE OFFICE, SAYS REPORT. FP6

RECOVERY
RAISING REAL INTEREST RATES. WATSON, FP10
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MARKETS

34,049.46
+238.06
+0.70%

DJ Ind.S&P/TSX
21,011.89

-174.49
-0.82%

Dollar Gold

US$6.67
+$0.14
+2.07%

US$98.54
-$3.53
-3.46%

Natural gasOil

US$1,893.20
-$37.80
-1.96%

US78.38¢
-0.35¢
-0.44%

GILBERTO TADDAY / TED FILES

Elon Musk’s effort to woo shareholders with details of his offer left Twitter’s board of directors with their backs “against the wall,” says one analyst.

Musk 
seals 

US$44B 
deal

FACEBOOK TO OPEN PHYSICAL META STORE  
IN CALIFORNIA TO SHOW OFF ITS GADGETS.

Page FP11
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B A R B A R A  S H E C T E R

Rising interest rates are 
causing concern across 
a number of sectors, but 
for companies with de-
fined-benefit pension plans 
they may also represent a 
multibillion-dollar windfall.

That’s because managers 
of DB plans have spent the 
past several years working 
to offset the impact of low 
rates, which require high-
er upfront contributions to 
meet long-term obligations 
and avoid deficits.

“This trend is now revers-
ing, alleviating the burden 
on DB pension plans spon-
sors, particularly banks, 
rails, telcos, certain airlines 
and industrials,” said Dimit-
ry Khmelnitsky and Josh 
Sangha, analysts at Veritas 
Investment Research.

They estimate that if long-
term bond yields stay at 
current levels, there could 
be an aggregate surplus of 
$29 billion by the end of this 
year for a basket of compan-
ies in the S&P/TSX 60 with 
defined-benefit plans, plus 
Air Canada and Bombardier 
Inc., which have DB plans 
but are no longer in that  
index.

If the projection proves 
accurate, it would be an in-
crease of more than 160 per 
cent from a combined sur-
plus of roughly $11 billion  
in 2021.

See PENSIONS on FP3

E C O N O M Y

Rate hikes 
could see 
Canadian 

DB pensions 
reap $18B

Analysts predict 
boon for banks, 
rails and telcos

The head of Globalive Capital Inc. says 
he is pressing Ottawa to bring more 
transparency to Rogers Communica-
tions Inc.’s sale of the Freedom Mobile 
wireless brand, part of Rogers’ effort to 
gain regulatory approval for the acqui-
sition of Shaw Communications Inc.

Anthony Lacavera, founder and 
chairman of Globalive — which is re-
portedly among the bidders for Free-
dom — told the Financial Post Mon-

day that he thinks Francois-Philippe 
Champagne, the minister of innova-
tion, science and industry, should be 
concerned that viable competitors are 
being kept at bay.

Lacavera called the process a 
“sham” and suggested that Rogers 
is seeking a buyer that would serve 
shareholders’ interests rather than 
boosting competition in the sector.

See TELECOM on FP11

T E L E C O M

Globalive chair cries foul on 
Freedom Mobile bidding

S T E P H A N I E  H U G H E S

K E V I N  C A R M I C H A E L

Inflation won’t be tamed 
without killing jobs. That’s 
why so few market partici-
pants think central banks in 
the United States, Europe, 
Canada and elsewhere can 
orchestrate a soft landing as 
they confront the biggest in-
flation scare since the 1980s.

“It’s like trying to land a 
helicopter on the head of a 
pin needle,” said Tom O’Gor-
man, director of fixed in-
come at Franklin Templeton 
Canada.

But what if the positions 
that are wiped out by high-
er interest rates are unfilled, 
leaving households mostly 
unscathed?

Bank of Canada governor 
Tiff Macklem told reporters 
last week that he agreed that 
avoiding a hard landing will 
require some “delicate” man-
oeuvring. He’s also aware 
central bankers have rarely 
managed to choke inflation 
without harming the broad-
er economy. Their preferred 
tool — the benchmark inter-
est rate — doesn’t lend itself 
to deft manoeuvres.

Still, as Andrew Bailey, 
the Bank of England govern-
or, said last week, a narrow 
path is still a walkable one. 
For Macklem’s part, he sug-
gested skeptics might be dis-
counting the unusually high 
number of unfilled positions. 

See CARMICHAEL on FP3

C O M M E N T

Soft 
landing 
may be 

hard 
for BoC
Yanking unfilled 
jobs could help, 
governor says

E lon Musk clinched a deal on 
Monday to buy Twitter Inc. 
for US$44 billion cash in a 
transaction that will shift con-

trol of the social media platform popu-
lated by millions of users and global 
leaders to the world’s richest person.

It is a seminal moment for the 
16-year-old company that emerged 
as one of the world’s most influential 
public town squares and now faces a 
string of challenges.

Discussions over the deal, which 
last week appeared uncertain, accel-
erated over the weekend after Musk 
wooed Twitter shareholders with fi-
nancing details of his offer.

Under pressure, Twitter started ne-
gotiating with Musk to buy the com-
pany at the proposed US$54.20 per 
share price.

“Free speech is the bedrock of a 
functioning democracy, and Twitter is 
the digital town square where matters 
vital to the future of humanity are de-
bated,” Musk said in a statement.

Following the news, shares rose six 
per cent to US$51.90. The deal repre-
sents a near 40-per-cent premium to 
the closing price the day before Musk 
disclosed he had bought a more than 
nine-per-cent stake. Even so, the offer 
is below the US$70 range where Twit-
ter was trading last year.

On Monday, Musk told his more 
than 80 million followers that the 
company has tremendous potential 
and he wants to make it better by add-
ing features, making the algorithms 
open source to increase trust and de-
feat spam bots.

See TWITTER on FP7

M & A

PRAISING PLATFORM AS ‘VITAL TO 
THE FUTURE OF HUMANITY,’ MUSK 

PLEDGES TO DEFEAT SPAM BOTS

G R E G  R O U M E L I O T I S

in New York

BROADSHEET FRAME
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Front Cover: 

8.592"w x 20.5"h

1.43"

2.86"

0.25"

• Only available upon approval. Currently only eligible for vertical sections in Postmedia 

VECTOM broadsheet pubs – SPORTS, TRAVEL, etc. but again MUST be approved

• It is not approved for any other section (i.e. front cover Section A)

• Frames are to be accompanied with a FP4C unit to follow immediately after the frame 

or the OBC of the section



FOR MORE INFORMATION PLEASE VISIT POSTMEDIASOLUTIONS.COM

050522

FRONT PAGE BANNER

TUESDAY, MAY 3, 2022

GAME ON!

CALGARY FLAMES 

STANLEY CUP QUEST 

KICKS OFF TONIGHT

‡‡ PAGE 3 & SPORTS

Rachael Knapkin, owner 
of a CGY Team Store at the 
Scotiabank Saddledome, is 
pumped for start of what 

she hopes is a lengthy 
Flames playo� run.

DARREN MAKOWICHUK/POSTMEDIA

KENNEY GOVERNMENT SAYS 
HANDS OFF OLD JOHN A.‡‡ RICK BELL 

ON PAGE 5

Get Mogo for free at
mogo.ca/card

HELP STOP CLIMATE
CHANGE WITH THIS
CARBON-SUCKING
MACHINE DO MONEY LIKE YOU MEAN IT

T U E S D A Y ,  M A Y  3 ,  2 0 2 2 E S T A B L I S H E D  1 9 0 3
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N EWS
C O U RT S

Province, 
prosecutors, 
to enter into 
negotiations A2

E I D  A L - F I T R

City’s Muslim 
community 
celebrates end 
of Ramadan A3

POLICE PROBE EUTHANASIA
Easy access to death questioned NP1

C O M M E N T

Financial 
system ready 
to weather
rate hikes NP7

H O U S I NG

Cracking the 
ice on IPO
market NP7

FP

K A BU L

Embassy sta
 
decry high 
tax charges 
in Canada NP1

NP

COPING WITH 
PARKINSON’S
Disease can lead 
to isolation A8

A N NA  J U N K E R

Hundreds of Edmontonians 
flocked to the Ice District Plaza 
Monday to celebrate the Oilers’ 
first game in the 2022 Stanley Cup 
playo�s.

Donning orange and blue, the 
watch party-goers descended 
outside Rogers Place to take in the 
festivities, including a cover band 

playing hits like Smashmouth’s 
Allstar and The Backstreet Boys’ 
Everybody, while less than an hour 
before puck drop, a brass band got 
people chanting “Let’s Go Oilers.”

Clinching home-ice advan-
tage for the first round, this year 
marked the first time a watch par-
ty could be held at the Ice District 
since construction was completed 
due to pandemic restrictions the 

previous two seasons.
Lance Kane, sporting an Oilers 

jersey and flag, was one of the die-
hard fans who came down to the 
plaza Monday evening. Kane said 
he has been waiting the majority 
of his life for this moment.

“With the pandemic and not be-
ing able to go see Oilers games in 
person, the first goal I’m just going 
to lose my mind, let’s be honest,” 
Kane said. “This whole city has 
been waiting for this for a long 
time.”

Kane said both his dad and 
grandfather are Oilers fans, so he 

was born into the fan base.
“But being born in ’91, I didn’t 

really have too much to cheer for, 
’06 was pretty much the highlight 
of my life, so I’m hoping I can ex-
perience that as an adult.”

Kane said the plaza has a “great 
vibe” and it’s nice to have as an op-
tion if tickets are unavailable.

“I hope to be at every game.”
Taking in the sights of the plaza 

before heading into Rogers Place 
for the game, Lucas Nielsen said 
this is the first-ever playo� game 
he’s attended in person.

‘I’m just going to lose my mind’
Oilers fans jam Ice District Plaza outside Rogers Place Monday for the team’s first 2022 playoff game against the Los Angeles Kings.  G R E G  S O U T H A M

Ice District Plaza hosts inaugural 
Oilers playoff game fan party 

L AU R E N  B O O T H BY

Edmontonians are getting a first 
look at what the long-awaited 
downtown Warehouse Park may 
look like as the city released de-
signs for public feedback on Mon-
day.

Currently a sea of parking lots 
north of Jasper Avenue between 
106 Street and 108 Street, the city 

hopes to turn this largely vacant 
space into a 1.47-hectare “urban 
oasis,” bigger than two football 
fields, in the middle of downtown. 
Construction is expected to begin 
in 2024 and the park is set to open 
late 2025.

Two potential park options are 
the “organic” or “formal” designs, 
both of which include large open 
spaces, trees, and an accessible 

washroom pavilion. The formal 
design includes straighter path-
ways and evenly-spaced trees. In 
contrast, the organic option has 
winding paths of varying sizes with 
trees placed more sporadically and 
small hilly areas.

Suzanne Young, director of open 
spaces planning and design for the 
city, said they want to know what 
the public thinks of the two op-
tions, and of other ideas around 
play areas, landscape design, and 
gathering and seating spaces.

“We are excited to bring the vi-
sion of this park, an urban oasis, to 
life,” she said Monday. 

City seeks public input
on proposed ‘urban oasis’

J O N E S

After 1,903 
days, Oilers 
fans are ready 
to cheer NP10

S POR TS

S E E  W A R E H O U S E  P A R K O N  A2

S E E  O I L E R S O N  A4

Kevin Mullane
Senior Investment Advisor
Vice-President
kevin.mullane@nbc.ca

Contact for a Second Opinion
on your Financial Portfolio
780-412-6605

Senior Wealth Advisor
Mullane Wealth Management
kevin.mullane@nbc.ca
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Banner Broadsheet: 

10.34"w x 2.857"h

Banner Tabloid: 

10.34"w x 1.64"h
• Date is based on availability

• All material for front cover executions mist be pre-approved by the publisher

• Subject to cancellation as determined by the publisher and editor-in-cheif 

(i.e. breaking news, major event)

• Booking Deadline: 7 business days prior to publishing 

• Material Deadline: 3-5 days prior to publishing
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Oversized Banner: 

10.34"w x 6.786"h
• Only available upon approval. Currently only eligible for vertical sections in Postmedia 

VECTOM broadsheet pubs – SPORTS, TRAVEL, etc. but again MUST be approved

• It is not approved for any other section (i.e. front cover Section A)



FOR MORE INFORMATION PLEASE VISIT POSTMEDIASOLUTIONS.COM

050522

GATEFOLD
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Gatefold Broadsheet: 

FC + IFC Flap 5.095"w x 20.5"h
IBC + OBC Page 10.34"w x 20.5"h

Gatefold Tabloid: 

FC + IFC Flap 5.095"w x 11.429"h
IBC + OBC Page 10.34"w x  11.429"h

Be the first message that a reader sees with a powerfully impactful gatefold. Available 
in various formats 2, 3 or 4 pages. This attention getting large format execution offers 
advertisers the ability to creatively convey their message. Layer in custom content, 
compelling visuals, contests and call to actions help drive response and engagement.

Exceptional format for performance campaigns!
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DOUBLE DPS

*The calling feature allows outgoing calls to most phone numbers in the United States and Canada, but does not support calls to 911 or premium rate numbers.

Subscription(s) may be required, and additional terms, conditions and/or charges may apply.

Google Home requires a nearby electrical outlet, compatible mobile device, and internet connection.

A10 SATURDAY, NOVEMBER 18, 2017 MONTREAL GAZETTE

10015746-01_1_1

A11MONTREAL GAZETTESATURDAY, NOVEMBER 18, 2017

The Montreal Gazette delivers more than just breaking news coverage of Montreal and Quebec. You can also count on

award-winning municipal affairs content, as well as the latest on the local entertainment and restaurant scenes, all you

need to know about the Montreal Canadiens and more. Now you can listen to the day’s top stories on Google Home simply

by asking: “Hey Google, play the news from the Montreal Gazette.”

Sign up for a 1-year online or Saturday home delivery subscription to the Montreal
Gazette and get your very own complimentary Google Home, with hands-free help
from the Google Assistant, valued at $179.*

Subscribe today! Visit montrealgazette.com/googlehome

“Hey Google, play the news from the Montreal Gazette.”

MONTREAL GAZETTE & GOOGLE HOME.
MAKE YOUR HOME A SMART ONE.

Sign up for a 1-year online or Saturday home delivery subscription to the Montreal 
Gazette and
from the Google Assistant, valued at $179.*

Subscribe today! Visit

Promot ional 1-year (12-month) prepaid non-refundable subscr ipt ion offer is for pr int Al l Access Saturday only, home del ivery where avai lable

for $216 or Digi ta l Access subscr ipt ion for $120. Plus taxes. Offer avai lable only to Canadian residents 18 years or older, with shipping

address in Canada. Limited to new subscr ibers. This of fer is non-transferable, and cannot be combined with any other of fer. One Google

Home offer per subscr ipt ion. To redeem the Google Home the purchaser wi l l receive a unique promot ional code via e-mai l to redeem at the

Canadian Google Store. Promot ional code must be redeemed by February 4, 2018. User must have internet access and must have or add

a form of payment at checkout, but may not be charged for shipping depending on shipping rates in your region. Promot ional codes cannot

be used with Guest Checkout, so you must be signed-in to your Google account to redeem the code. See additional Google Store Promotion

Terms for more information https://store.google.com/terms/google_store_promo_codes. Offer expires December 31, 2017, or whi le suppl ies last

and subject to ava i lab i l i ty. For fu l l o f fer deta i ls p lease v is i t www.montrealgazette.com/googlehome.

Google Home requires a nearby electrical outlet, compatible mobile device, and internet connection.
*Google and Google Home are trademarks of Google LLC.

10015745-01_1_1

A12 SATURDAY, NOVEMBER 18, 2017 MONTREAL GAZETTE

INVITE INTELLIGENCE
INTO YOUR HOME.

10015747-01_1_1

A9MONTREAL GAZETTESATURDAY, NOVEMBER 18, 2017
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Full Page: 

10.34"w x 20.5"h

Double Page Spread: 

21.68"w x 20.5"h Stand out with an exclusive 4 page mini-section inside the paper. This impactful 4 page

execution offers a large canvas to creatively convey your marketing message.

• 4 consecutive pages within a section in broadsheets

• Space is based on availabilities, limited quantity due to need for true centrespread
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• Eligible to run inside all Postmedia newspapers.

• It is not approved for front cover Section A.

• Mock up to be provided to layout, editorial teams prior to execution.
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• Eligible to run inside all Postmedia newspapers.

• It is not approved for front cover Section A.

• Mock up to be provided to layout, editorial teams prior to execution.
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